
Using Amazon’s Alexa  
to Improve Quality of Life
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AGENDA
• Introductions 

• History lesson 

• Voice overview 

• The Galloway Ridge pilot study 

• Audience takeaways  

• Next steps

TAKE A LOOK AT OUR
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PATRICK SMITH,  Senior Portal 

CRISTON LEOPARD, Senior Portal 



T E C H N O L O G Y
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E V O L U T I O N



T H E  CO N T I N U I N G  E VO L U T I O N  O F  T E C H N O L OG Y



the 

I N T E R N E T  
of things
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PEW RESEARCH: INTERNET USAGE STATISTICS
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PEW RESEARCH: INTERNET USAGE STATISTICS
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HOW MANY PASSWORDS 
DOES THE AVERAGE 

PERSON HAVE? 



 1042did you 

G E T  I T  R I G H T ?  
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SMART SPEAKERS

The Smart Audio Report  

from NPR and Edison Research  

I N T R O D U C I N G
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=

65% 
listening to 

M U S I C  

20% 18% 28% 
listening to 

N E W S / T A L K  

listening to 

P O D C A S T S  

listening to 

A U D I O B O O K S  

S M A R T  S P E A K E R  U S A G E
how smart speaker owners use their devices

EDISON RESEARCH STUDY



S M A R T  H O M E  U S A G E
percentage of smart speaker users utilizing their speakers 

for smart-home capabilities. 

 14

35% 
home, lighting, 

thermostat, appliances 

34% 
home security 

20% 
outdoor lighting 

EDISON RESEARCH STUDY
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“Having your smart 
speaker is like having 

someone to talk to.”

EDISON RESEARCH STUDY
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“You wouldn’t want to go 
back to life without your 

smart speaker”

EDISON RESEARCH STUDY
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E S S E N T I A L  

Smart speakers 

have quickly 

become essential 

to everyday users.  

T H E  T H I N G  A B O U T

SMART SPEAKERS

AU D I O  L I S T E N I N G  

Smart speakers encourage an 

increase in music, podcast, 

and radio listening. 

E A S I E R  L I V I N G    

Smart speakers are making 

living easier by providing 

digital assistance in day-to-

day tasks.
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Galloway Ridge
Amazon Echo Implementation Study
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M E T H O D O L O G Y
• Initial sample size of 30 residents 

• Held an initial interest session 

• Began study with 50 residents 

• Average age of participants is 80 years 

• Group training quickly converted to  

one-on-one training 

• Survey pre-launch 

• Survey 30 days post launch 

• Survey 60 days post launch 

A B O U T  T H E
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Beta Skill approved by Amazon Skill store. 

Concept development, research begins. Formal 

recommendations for primary action items.

TIMELINE

JULY 2016

MAY 2017

TAKE A LOOK AT THE

PROJECT KICKOFF
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Installed and educated study participants. 

Overwhelming participation; purchased entire local 

Best Buy Echo inventory to satisfy need.  

Survey #1 administered.

Purchased 30 devices. Gathered administrative 

details.

JUNE 2017

JULY 2017

Galloway Ridge skill installed on 80% participants 

devices. Survey #2 administered.

AUGUST 2017

Testing and QA. Facilitated Participant Focus Group 

and one-on-one interviews.

SEPTEMBER 2017

OCTOBER 2017

Collecting data, analyzing results, 

formulating takeaways.
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OUR  PROCESS

TRAINING SESSION 

HOME IMPLEMENTATION 

SURVEYS 

FOCUS GROUP 

EXIT INTERVIEWS

● Data-driven decision making 

● Analytics connectivity 

○ VoiceLabs 

○ Alexa Statistics  

● Curated surveys 

○ Survey #1 - Pre-skill installation (Day 1) 

○ Survey #2 - Post-skill installation (Day 30) 

○ Survey #3 - Post-skill installation (Day 60) 

● Focus groups, resident feedback roundtables



training 
S E S S I O N  



home 
I M P L E M E N T A T I O N  



participant 
S U R V E Y S  



focus 
G R O U P S  



exit 
I N T E R V I E W S  



let’s watch 
A  V I D E O  



we have 
T H E  D A T A  
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overwhelming 
R E S I D E N T  I N T E R E S T  



initial concerns 
S E C U R I T Y  



one-on-one is 
E S S E N T I A L  



must have 

W I F I  



extremely  
T I M E - C O N S U M I N G  



education 
I S  T H E  K E Y  



residents  
W A N T  I T  A L L  



referring 
N E I G H B O R S  
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applications for 

S K I L L E D  N U R S I N G



applications for 

A S S I S T E D  L I V I N G  



applications for 

M E M O R Y  C A R E  



applications for 

P R O S P E C T S  



ask us some  

Q U E S T I O N S  



CONTACT US

103 Lloyd St, Suite 200 
Carrboro, NC 27510

PHONE

(984) 234-5287

EMAIL

hello@seniorportal.com

WEBSITE

www.seniorportal.com
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